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The invention of Television And Its Effect On Filmmaking In America
For long, the film, as well as the broadcasting companies, shared a cordial relationship. As early as the 1920s, the Hollywood affiliated companies attempted to control as well as control the television as a new distribution outlet.  Following the paramount decision by the Supreme Court, it was only a matter of time before the change would occur in the Hollywood companies. There as a massive decline in both movie and theater attendance as well as revenue generation. Although there were success and survival of the industry in the overseas as the world war II was taking place. The film industry experienced tremendous turmoil and suffering in the 1950s and 1960s. The Paramount decision had a devastating effect because it resulted in the invention as well as the growth of the television industry become a nightmare to the film industry but result in developing a new Hollywood.
In the 1960s, close to 50 million television sets found a way into people's residential homes in the entire country. There was an increase in the daily viewing time for people in each household estimated at 5 hours daily.  The television's consumption levels took a similar path as the movie sector had to become a daily routine activity. There was growing competition for the film industry that could not be written off easily. Subsequently, the studio began the search for a solution, which is what is revered in the modern world as synergies, which are complex mutually beneficial business cooperation (Cassady 1957).
The studios began working with the television networks to air weekly broadcast shows as well as occasional movies. The new fond relationship brought a new form of business covenants that had a sharp increase in the studio's capital, with most of them granted a second lease of life to gain prosperity again. This brought the obstacle to an abrupt end; hence the firms were allowed humble time to sort the big menace, which included how to tame the growing movies sector. The first attempt involved altering the way the films looked as well as making the bigger screen appear even bigger via altering the aspect ratio from 1.33:1 to 1. 85:1. There was also an increase in the number of experiments carried out in visual alongside the audio enhancements that were created. These measures were developed with the primary objective of improving the people's experience and not a guarantee that more people would come to the theater again. In effect, the studios opted for a divergent approach that altered what people were watching but not the way one watched something (Cook, 2016).
The production code's restrictions operating at the time were the self-regulations of the studios. The studios also decided to release the films they wanted without putting into consideration the PCA seal of approval hence resulting in the restrictions falling apart, and nothing could be done to salvage the situation. Instead of the United Artists paying the fines for breach of the MPAA rules, they opted to exit. The American cultural, as well as the social tensions, were reflected in the films of this time because a family-friendly environment received an O. K for full expression, and the film producers were now capable of releasing films that received some form of censorship. It generated the birth of new Hollywood and created the cinema of the modern world (Weinstein, 2001). In the present world, some limits are pushed with additional network channels to allow for the limited adoption of the profanity, sexual situation as well as limit the nudity or the display of the "more skin."  The current shows in society display some form of openness to issues such as sexuality and more defiance in our opinions as well as views. 
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